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Most schools follow a mix of approaches

Classic Value-based . Behavioral
RBV Economics
Strategy strategy Strategy
School 1 vV vV
School 2 vV vV v
School 3 vvVv vV
School 4 VvV vV v
School 5 VvV v
School 6 vV vv
School 7 vV vV
School 8 Vv
School 9 v v Vv
School 10 vV VvV
School 11 v v VvV
School 12 vV vv
School 13 vV v vV
School 14 vV vV v
School 15 - - - - -
School 16 vV vV v
School 17 vV vV
School 18 vV vv
School 19 v v
School 20 Vv VvV vV

* Checkmarks mean the intensity of each approach

within the course syllabus
Value-based strategy is the most common
framework
* Often it supersedes traditional classic HBS
view
* Industry analysis is minimized in at least 2
schools

4 schools use economics to complement and
support Classic and Value-based strategy

Collis/Montgomery still predominant framing for
corporate strategy

Strategy is often a “stand-alone” course that
discusses its own concepts without necessarily
connecting them to a larger set of fields in
management (rather than an “integrative” course
that connects management field
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Similarity of topics across strategy courses:
high overall

Euclidean Similarity in Intensity of Topics
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