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BBBBBB (DUNKIN’, NERDWALLET, NOVARTIS, MICHELOB ULTRA, ROCKET MORTGAGE)

NERDWALLET CREATED A SPLASH OF CURIOSITY WITH THEIR “GENIUS BELUGA.”



CONVERSION ACTIONS BY FLAGGED TWEETS (FOR LOW PARTICIPATION STRATEGY)
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THE 0.57 AND 0.82 CORRELATIONS INDIGATE THAT A LOW PARTICIPATION
STRATEGY IS STRONGLY LINKED T0 INTEREST AND GOMMITMENT AGTIONS.

(* =MICHELOB (201 FLAGGED TWEETS): \
2,014 INTEREST, 17 COMMITMENT

7 i =DUNKIN’ (3,297 FLAGGED TWEETS):
\ 2,023 INTEREST, 2,001 COMMITMENT j
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WHO SGORED AGROSS ALL THREE LEVELS OF

THE MARKETING FUNNEL?
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EXTRAPOLATED MQLS: 1.35M

EXTRAPOLATED CPMOL: $3.93

o TYPICAL GLV: $500
o NET ESTIMATED REVENUE: $33.72M
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TWITTER  TAKEAWRYS FOR...  BRANDS

e ACCOUNTS WITH HIGH e FULL-FUNNEL APPROACH
ACTIVITY AND LOW SHOULD BE CONSIDERED
ENGAGEMENT ARE NOT o AUTHENTICITY CAN BE AS
ALWAYS MALICIOUS EFFECTIVE AS CELEBRITY

e TWITTER IS IDEAL FOR ENDORSEMENT
AWARENESS AND  |[F BRAND AFFINITY IS
CONSIDERATION STRONG, SUPER BOWL ADS
INSIGHTS ARE WORTH THE

INVESTMENT

THANK YOU T0 OUR SPONSORS!



